The Advertising & Design Club of Canada

2008 National Student Competition
The Advertising & Design Club of Canada invites all students in advertising, graphic design, editorial design and interactive programs across Canada to compete in the prestigious 2008 National Student Competition, sponsored by Bell Canada and the London International Advertising Awards.

The Bell Grand Prize

The winner of the 2008 National Student Competition will receive an amazing Bell prize pack which includes a BlackBerry® Pearl 8130 smartphone, an HP Pavilion Notebook Computer and a Novotel Wireless U720 USB Modem - plus lots more! See the full prize pack description for all the details. 

London International Cash Prizes

There will also be three $500 cash prizes, generously donated by the London International Advertising Awards.

Recognition

Winning entries will be published in the Advertising & Design Club of Canada’s 2008 Awards Annual. The grand-prize winner will receive their prize live at the awards show in Toronto.
THE BRIEF

What is your challenge?

Bell has been a respected Canadian brand for over 125 years. The Bell beavers have created a consistent, likeable, and ownable visual platform. Your task is to take Bell beyond the beavers and re-launch the brand. 

Who is your target market? 

Anyone in the market for mobile, Internet, TV, and home phone communications products and services. Primarily this is a consumer target, but the brand campaign should be flexible enough to include professional, business-to-business communications too.

What is the customer’s current perception? 

“Bell is my parents’ phone company. I think they’re reliable, but not all that innovative.”

What do we want them to think? 

“Bell is the communications company that has the next generation products and services to meet my changing needs now, and in the future.”

What is the main message?

Bell is an innovative telecommunications company with solutions that let me do more things in more places. 

Why will the target believe it?

Bell has an extensive product line-up and provides high-quality, innovative services. Some examples include:

( Bell gives you access to the fastest and largest mobile network across Canada, so you can surf the web and download content faster on the go than ever before.

( Bell has Canada’s largest music library, with over 1.6 million songs available to download to your phone.
( Only Bell lets you watch movies on your mobile phone.  
( Bell Sympatico partners with Microsoft® to provide Sympatico.MSN.ca, Canada’s most popular Internet destination, with information, entertainment, broadband content and premium features.

( Bell ExpressVu is Canada’s leading digital television provider, with more than 500 video and audio channels, including the most High Definition channels in Canada, Personal Video Recorders and Interactive TV services.

( Bell has the largest mobile gaming catalogue in the country, including exclusive Sega games.

CONTEST CATEGORIES

Advertising Students
Create a brand re-launch campaign consisting of the following:

Television: Script and storyboard for a television spot

Print: Single-page magazine ad (bleed 8.25 x 10.75 inches or trim 8 x 10 inches)

OOH: Layout for a 10x20 foot billboard

Campaign should include a new brand tagline (it should be relevant across all Bell product and service offerings as well as all segments).

All copy must be included. The ads can be black and white or full colour. A brief rationale or strategy must be included. 

Graphic Design Students

Design a new Bell logo. Create a new brand tagline (it should be relevant across all Bell product and service offerings as well as all segments).

Provide basic graphic standards for your new logo. A brief rationale or strategy must be included. 

Editorial Design Students

Design a double-page editorial spread for the relaunch of the Bell brand.

Include a new brand tagline (it should be relevant across all Bell product and service offerings as well as all segments). 

Designs can be full-colour or black and white. Photography or illustration may be used as needed. A brief rationale or strategy must be included. 

Interactive Students

Create a microsite to re-launch the brand.

Include a new brand tagline (it should be relevant across all Bell product and service offerings as well as all segments). 

Your site must contain a minimum of 3 pages or screens, up to a maximum of 5. Your site can take advantage of all web technologies such as HTML, Java and Flash and can incorporate any visual elements you deem appropriate. Work can be submitted as a live URL or on CD/ DVD.

ENTRY RULES

Eligibility

The competition is open to all full-time students attending a recognized post-secondary institution and studying in an advertising, graphic design, editorial design or interactive media program. Students may enter individually or in teams of two. You can submit entries in more than one category and may enter an unlimited number of times, but each entry must be accompanied with its own forms and fee.

How To Enter

All entries, except interactive, must be mounted on foam core to a maximum of 18” x “24. Interactive entries may be submitted as a live URL or on CD/DVD. Be sure that any CD or DVD plays on all computers.

Fill out three entry forms for each entry. Attach two entry forms to each item submitted and enclose the third form in a separate envelope with your payment. Your instructor has entry forms, or you can download them from our website.

The entry fee for each submission is $10 for ADCC members & $15 for non-members. 

All entries become property of the Advertising & Design Club of Canada.

Deadline

The final deadline for entries is 5pm on Thursday, May 8th 2008.
For more information, please contact the ADCC at:

The Advertising & Design Club of Canada

160 Pears Ave., Suite 318, Toronto, ON  M5R 3P8

Email: info@theadcc.ca  Phone: 416.423.4113

Web: www.theadcc.ca
2008 Bell Prize Pack Details

There is a total of one (1) grand prize available to be awarded.  The prize consists of: 

One BlackBerry® Pearl 8130 smartphone and Uber 35 Incoming plan plus $40 Email and Internet plan for one year, one HP Pavilion dv9634ca Notebook computer and Total Internet Performance plan for one year, and one Novatel Wireless U720 USB modem and $75 Unlimited Email and Internet plan for one year. Approximate Retail Value: $4,622.10.

The Uber Incoming plan includes: 250 local anytime minutes per month, unlimited incoming minutes and unlimited nights (9pm-7am) and weekends (Fri 9pm-Mon 7am), Call Waiting, Conference Calling, monthly System Access Fee and e9-1-1 fee, and one time Connection charge. The $40 Email and Internet plan includes 8MB of data per month, monthly System Access Fee and e9-1-1 fee, and one time Connection charge. Total Internet Performance plan includes 60GB of data usage per month and Security Complete Solution. $75 Unlimited Email and Internet plan includes unlimited data usage within Canada, monthly System Access Fee and e9-1-1 fee, and one time Connection charge. 

Rate Plan information can be found at www.bell.ca and www.businessonthego.ca. Service will be automatically disconnected one year from the activation date. Should you wish to continue this service, you must contact Bell Mobility at 1 800 668-6878 on or before the end of the term.  Service is subject to Terms of Use at    MACROBUTTON HtmlResAnchor www.agreements.sympatico.ca
 and www.bell.ca/acceptableuse.

The prize does not include any computer equipment (hardware and software) that has not been specified above; any upgrades required to meet minimum system requirements; professional installation.

Alternatively, in the event that the Internet High Speed service is not available in the area where the winner resides, then the Sympatico plan portion of the prize will consist of certificates, which can be exchanged in Bell stores for products of equivalent value.

Use of Entries

All entries become the property of Bell Canada and the ADCC and may be featured in future Bell Canada and ADCC advertising and promotions without remuneration. By entering this promotion, entrants agree that Bell Canada and the ADCC may use and publish their name and entry in all media and types of advertising and promotion. Entrants further agree that their submitted statements are expressions of their personal belief and opinion.
